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European Spa rounds up what’s making spa industry headlines across Europe

De Vere announces new strategic partnership with ESPA
New Viva Urban Spa brand to roll out across 25 UK sites by 2014 as part of ‘dynamic development programme’

Above: The 
Carrick Spa’s 
stunning rooftop 
hydrotherapy pool

UK: De Vere Hotels and Village Urban 
Resorts recently unveiled the first 
wave of an ambitious spa investment 
programme at an exclusive evening 
reception, in Scotland, to celebrate its 
partnership with ESPA. 

CEO Robert Cook, hosting with 
ESPA CEO Susan Harmsworth MBE 
at The Carrick Spa at Cameron House, 
near Glasgow, confirmed that the spa’s 
launch heralded the roll-out of De 
Vere’s new spa proposition, Viva Urban 
Spa, across 25 sites in the UK, between 
2013-2014. 

Citing spa as a significant driver for 
the group’s future business growth, 
he said: “We are now embarking 
on a dynamic programme of spa 
development, not just through our 
spa hotels but also through our Village 
Urban Resorts in 2014. I am working 

with our Director of Spa, Emma 
Leadbeater, with the help of ESPA, to 
lift the whole concept of how we deliver 
spa across the business.”

On the product partner alliance, 
Cook explained: “The reason we have 
chosen ESPA as our strategic spa 
partner is that I believe this brand can 
deliver the very best guest experience. 
Susan Harmsworth is renowned for her 
commitment to product development, 
training and creating exceptional spa 
experiences, so it’s a natural fit.” 

Cook said recently secured Scottish 
sites in Aberdeen, Edinburgh and 
Glasgow, will all feature the new Viva 
Urban Spa brand, which is also set to be 
implemented across other UK sites. 

April sees De Vere relaunch Mottram 
Hall in Cheshire, UK following a £7m 
refurbishment programme including a 

significant outdoor spa area designed by 
Haslauer and Spa Vision. This will be 
followed by the relaunch of the spa at 
The Grand in Brighton, UK.

Susan Harmsworth MBE, added: “We 
are absolutely thrilled to be partnering 
with De Vere. Cameron House is such 
a beautiful property and, having done 
extensive training with its therapists, we 
are delighted to be launching ESPA at 
The Carrick Club & Spa.”
www.cameronhouse.co.uk 
www.espaonline.com

“We are going to lift the whole 
concept of how we deliver spa 
across the entire business” 
Robert Cook, CEO 
De Vere Hotels and Village Urban Resorts
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Guerlain Spa debuts at Waldorf Astoria Berlin
Germany: The much-anticipated Waldorf 
Astoria Berlin’s Guerlain Spa has opened 
in the spectacular Zoofenster skyscraper in 
Berlin City West. 

The new 1,000sqm facility – a German 
first for fragrance and skincare specialist 
Guerlain – is located on the fifth floor of 
the hotel and offers a menu of tailor-made 
experiences and exclusive treatments.

Hilton’s Director of Spa Operations and 
Development, Europe, Louise Moore, told 
European Spa: “Our close relationship with 
Guerlain started five years ago when we 
launched our strategy to create branded 
spa concepts with the refurbishment of 
the Waldorf Astoria New York. There’s a 
real synergy between the two brands and 
our understanding of the level of luxury, 

exclusivity and individuality we wanted to 
deliver to our spa guests. Our goal is really to 
establish this as more than a spa – we have 
created a centre for skincare excellence in the 
heart of Berlin.”

Managed by Karin Pollinger, the spa 
features eight therapy rooms, luxuriously and 
individually designed to complement the range 
of treatments on offer.

The Berlin facility is the fourth in Hilton 
Worldwide’s portfolio of branded Guerlain 
Spas, following a recent opening at the 
newly refurbished Caledonian in Edinburgh 
(as reported in European Spa, issue 31), and 
previous launches at the Waldorf Astoria New 
York and the Trianon Palace Versailles.
www.waldolfastoria.com   
www.guerlain.com

Ila awards its outstanding 
Therapist of the Year
UK: Organic brand Ila Spa has announced 
the winners of its inaugural Therapist of the 
Year Award. 

Established to recognise the work of 
Ila therapists around the world, therapists 
had to show evidence of personal 
transformation, self-care and commitment 
to Ila’s philosophy and treatments. 

The two chosen winners were Jodi 
Chivers from Whatley Manor (UK) and  
Ni Made Sulastri from Four Seasons 
Langkawi (Rest of the World). 

www.ila-spa.com

Aromatherapy Associates 
partners Herb House spa
UK: Aromatherapy Associates has 
announced a new partnership with Lime 
Wood Hotel and its luxury Herb House Spa 
in the New Forest. 

A selection of men’s treatments were 
introduced in February 2013, including The 
Refinery facial and Intensive Muscle Release 
body treatments. 

Lime Wood’s destination spa is 
dedicated to promoting natural wellbeing 
and is an ideal partner for the luxury holistic 
aromatherapy-focused brand. 
www.aromatherapyassociates.com 

Zen Lifestyle celebrates 
tenth anniversary
UK: Beauty salon and spa group Zen 
Lifestyle is celebrating the 10th anniversary 
of its Teviot Place salon in Edinburgh with a 
complete revamp.

The flagship Teviot Place salon has been 
refurbished to include ambient lighting in 
the treatment rooms, a statement feature 
wall and luxury finishes. 

The group, which has three salons in 
Edinburgh, has also introduced a new anti-
ageing laser skin treatment called Clear + 
Brilliant – one of only four salons in the UK 
to offer the therapy. 
www.zen-lifestyle.com

In brie f

Louise Moore

Seasonal inspiration for Kempinski spa
Lithuania: Opened in late 2012, Kempinski The Spa is a new spa and wellness centre at the 
Kempinski Hotel Cathedral Square in Vilnius, Lithuania. 

The luxury spa concept was inspired by the cycle of the seasons and treatments focus on 
helping to restore the body’s natural equilibrium. It features an indoor swimming pool, six 
treatment rooms, a Finnish sauna, a steamroom and a large relaxation area. 

The facility, located in a historic listed building in the Old Town, is also the first in 
Lithuania to partner with product houses Elemental Herbology and Daniele de Winter, 
whose products it will offer exclusively. 

The concept for Kempinski The Spa was devised in 2009 by Kempinski Hotels in 
collaboration with spa consultants Raison d’Etre. A resulting spa management company, 
Resense Spa, has so far signed 40 co-operation agreements with hotels and 11 spas have 
already been created, with ambitious plans to grow a global network of 80 spas by 2015. 
www.kempinski.com/vilnius

news
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UK: Just over a year 
after establishing 
her own consulting 
agency, Fran 
Hayter has become 
Consulting Head 
of Beauty for the 
Regis Corporation. 

Founded in late 
2012, Fran Hayter 
Consulting has been 

heading up the beauty operations 
at Regis and is responsible for 
all aspects of beauty within the 
company’s 59 salons, including 17 
Hair & Beauty Salon by Regis sites 
within Tesco stores. 

Hayter said: “I was delighted when 
I established my consultancy with the 
full support of my Dove Spa team 
and I continue to look after all their 
suppliers. My Regis role is a dream 
job as it’s going back to my roots. 
They are a fantastic team and are 
really keen to develop their services 
and brand as well as to encourage 
new innovations.”

Elsewhere, Hayter is working 
with the London College of Beauty 
Therapy to help build its commercial 
salon operation. She also acts as 
resident expert for leading suppliers 
Beauty Express. 
www.franhayterconsulting.com

Fran Hayter

Wellness Tourism Congress  
announced for GSWS 2013
US/India: A dedicated Global Wellness Tourism Congress is to be 
held in conjunction with the 2013 Global Spa and Wellness Summit 
(GSWS) at The Oberoi, Gurgaon, from 5-7 October. 

The congress will take place on the first day of the invitation-only 
GSWS, with ministers for tourism meeting global tourism leaders to 
discuss the best strategies for encouraging growth in wellness travel. 

On the agenda will be case studies to illustrate successful 
national wellness tourism campaigns, as well as the findings of SRI 
International’s new research into the predicted future growth of the 
global wellness tourism sector.  

Ophelia Yeung, Co-Director of the Center for Science, Technology 
and Economic Development at SRI International, said: “Wellness 
tourism is a market that has explosive growth potential given the 
demographic, economic and lifestyle trends in both high-income and 
rapidly developing countries.”

However, she added: “Too few industry stakeholders and 
consumers fully understand this new travel category, leading to 
missed opportunities for both. By defining the size and impact of 
global wellness tourism – and identifying best promotional practices 
– this congress and new research will educate, and reverberate with 
governments and wellness businesses around the world.”  
www.globalspaandwellnesssummit.org

UK: A £1m public sector spa has opened in St Albans, 
Hertfordshire, as part of the council’s new £24m 
Westminster Lodge Leisure Centre. 

Situated within the 100-acre Verulamium Park, the 
standalone spa and its interiors were designed by S&P 
Architects. Explaining the inspiration behind the spa’s 
design, Christine-Alice Hartigan, Head of Spa and 
Wellness at S&P Architects, said: “The main aspirations 
were to absorb and to echo the heritage of Verulamium 
Park in the design, layout and finishes, and unite 
modern spa features.”

The 600sqm spa has five treatment rooms, each 
featuring plenty of natural light, as well as a relaxation 
lounge. Product partners are ESPA and Clarins.

The spa’s centrepiece is a thermal experience suite, 
created by Dalesauna, which references St Albans’ 
history as the third-largest city in Roman Britain. 
Including a caldarium, laconium and tepidarium, 
the suite also features a large Kelo sauna, an aroma 
steamroom, a hydropool and experience showers, while 
slot windows in each heat room provide guests with  
views to enhance the spa’s spatial connectivity. 

Gerard McCarthy, Sales Director at Dalesauna, said: 
“It’s wonderful to see St Albans Council reflecting the 
Roman bathing principles in their new spa; the Romans 
would certainly recognise the facilities on offer.”
www.s-parchitects.com         
www.dalesauna.co.uk  

Roman inspiration for £1m Verulamium Spa
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LUSH unveils European and US plans

Italy: As part of the ongoing 
renovation of the Toscana Resort 
in Castelfalfi, Italy, plans have been 
revealed for a new spa hotel, to 
open in 2014. 

Set in the heart of Tuscany, 
the 800-year-old estate opened 
its inaugural hotel, La Tabaccaia, 
in March 2013, with further 

development planned to include a 
trio of hotels. 

The new luxury wellness hotel 
will feature a 1,200sqm spa and be 
located in the middle of the estate, 
with views of the valley below. 

The medieval Tuscan village of 
Castelfalfi is a hamlet of natural 
beauty located about an hour from 

Florence and has been sensitively 
restored to remain faithful to the 
surrounding region’s cultural and 
architectural heritage. 

Local craftsmen have overseen the 
restoration of the estate’s existing 
buildings using traditional Tuscan 
construction methods. 
www.castelfalfi.co.uk

UK: Handmade cosmetic retail company LUSH has 
unveiled plans to expand its in-store spa concept.   

LUSH Co-Founder Rowena Bird said LUSH’s 
first two spas in North America in the first half of 
2013 – in New York and Philadelphia. Additional 
locations will also be added in Japan as well as a new 
LUSH Therapist Training School, which will offer 
three-month long classes. 

There are currently six LUSH Spas in the UK, 
two in Japan, one in Korea and one in Paris.

Bird, said: “Our aim is to position new spas in a 

spine formation throughout a country, so customers 
can easily travel to them. We are also seriously 
looking throughout Europe for any spa location 
opportunities and will continue to open in spas 
around the world with our customers in mind.”

Marketed as a ‘traditional English country spa’, 
the LUSH Spa concept was inspired by influences 
as diverse as birdsong, traditional English music, the 
scent of an English country garden and a calming 
cup of tea in a cosy cottage kitchen. 
www.lush.co.uk

Luxury wellness hotel for Tuscan estate
UK: John Bevan 
has been appointed 
Managing
Director and 
Vice-President of 
SpaFinder Europe 
Ltd, a division of 
SpaFinder Wellness. 
Bevan will be 
responsible for 
introducing new 

travel initiatives and technology to the 
company as it continues its expansion. 

With more than 25 years’ 
experience in the travel industry, 
Bevan brings a wealth of online travel 
knowledge to the role. He said: 
“I am delighted to be joining such 
a dynamic and forward-thinking 
business. It’s an exciting time, as 
spa and wellness have the same 
opportunities in online distribution 
and sales that travel companies 
experienced a few years ago.” 
www.spafinder.co.uk

Jess McEvoy  
joins Natura Bissé

UK: Jess McEvoy has joined Natura Bissé 
International as General Manager for the 
UK, tasked with growing the professional 
sector via select new spa partners.

McEvoy commented: “The professional 
sector is a key priority for Natura Bissé 
in the UK, so our customers can fully 
experience the brand and receive the 
full benefits of a prescribed and bespoke 
treatment for their skin from experienced 
therapists and aestheticians. 

“We are targeting only the very 
best spa partners with the highest-
skilled teams and excellent levels of 
customer experience and service, and 
will be providing them with world-class 
international training and brand support 
both at launch and ongoing.”
www.naturabisse.es

spa ta lk

John Bevan
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Italy: Healing Hotels of the World, 
published by teNeues, is a global 
guide to hotels that offer guests the 
best opportunity to retreat and find 
balance. 

The new 272-page book is packed 
with stunning images and features 53 
reviews of Healing Hotels across five 
continents. It includes contributions 
from renowned experts such as 
meditation guru Sally Kempton and 
Olivia Newton-John, and provides 
useful tips on how to relax at home 
and at work. 

Explaining what it can offer spas 
and their guests, editors Anne Biging 
and Dr Elisabeth Ixmeier said: “The 
book has been written to give spa 
goers in-depth information about the 
world’s leading holistic health resorts 
and very practical tools on how to live 
a holistic life.”

UK: The award-winning Thai SenSpa at Careys Manor Hotel in 
Brockenhurst has launched a new accredited training centre for 
qualified therapists to extend their training and broaden their skills.  

The SenSpa Academy will enable students to learn new techniques, 
including the basics of traditional Thai massage, while its three-day Thai 
Massage course is fully accredited as the VTCT Level 3 Diploma in 
Thai Massage (QCF).

The Academy has been created by SenSpa Director and Academy 
Director Lina Lotto, with Principal Tutor Dinah Pickering and Tutor 
Tina Herridge. Speaking at the launch, Lotto said: “The Academy 
will address the widening skills gap for therapists in the spa industry. 
We’ll help managers enhance the skills of existing staff as well as equip 
recently qualified therapists for employment.”
www.senspaacademy.co.uk

Thai training academy unveiled

Celebrating wellness pioneers
The book includes articles on The 

Power of Nature, Healthy Sleep and 
Relaxing While You Travel, as well as 
some healthy recipes. 

“It is all about taking care of oneself 
in all aspects of life – from nutrition 
and movement to mediation,” said the 
editors. “It also about taking on the 
responsibility for one’s own  
true happiness.”   
www.healinghotelsoftheworld.com

Six Senses plans global expansion
Thailand: Six Senses has made a trio of new leadership 
appointments ahead of an ambitious expansion plan, with five 
new-build properties to open by 2016. 

Neil Jacobs is the new Chief Executive Officer and will be 
charged with shaping Six Senses’ strategic vision and advancing 
its global presence. Wolf Hengst, who has been a member of the 
Board of Directors for the past four years becomes Executive 
Chairman, while Anna Bjurstam of Raison d’Etre is now  
Vice-President of Spa and Wellness. 

Bjurstam will be responsible for directing the brand’s portfolio of 29 spas to 
become more wellness-orientated, introducing targeted treatment programmes. 
She will continue to be involved with Raison d’Etre, which has appointed Annika 
Jackson as Managing Director.

With more than 30 years’ experience in the hospitality sector, Neil Jacobs said: 
“Six Senses is positioned for exciting growth into new markets, reaching new 
audiences and creating new experiences for our guests.”  
www.sixsenses.com
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Italy: The Palladio Spa in Venice has 
reopened with a selection of new 
rituals and treatments. 

Located on the Venetian lagoon 
island of Guideca, next to the Palladio 
Hotel, the 450sqm spa features eight 
treatment rooms, a Turkish hammam, 
and Obermaier whirlpool and a 
Vitalis Bath. 

New therapies include a raspberry-
scented wellbeing ritual called ‘You 

and Me’, which involves a sauna 
session, a gently exfoliating peel 
using natural ingredients and a milk 
and raspberry bath. ‘The Dreamers’ 
Ritual’ is based on the flux between 
earth and air elements and focuses 
on restoring a guest’s inner balance 
via a deep head massage with Argan 
oil, followed by a cleansing and 
exfoliating facial mask treatment. 
www.bauervenezia.com

Venetian spa renergised  
with new holistic rituals

US: Four Seasons Spas has named Simon 
Casson as the new Chairman of its Global 
Spa Task Force (see Last Word, p114). 

Casson assumes the role from 
Christopher Norton, who founded the 
initiative 10 years ago and was recently 
promoted to President of Hotel Operations 
Europe/Middle East/Africa.

The Task Force works across all divisions, 
from design and construction to procurement and revenue 
management, implementing what was described by Norton 
as “the Golden Rule... treat others as are you would have 
them treat you.”

Under Casson’s leadership, the Task Force will focus on 
career development as well as ensuring partnership with the 
best spa brands to develop innovative treatments. 

Casson added: “What sets our spas apart is a sense 
of caring and the intuitive attitude of our therapists. A 
treatment at a Four Seasons Spa is a memorable experience 
that’s unique to every one of our guests.”     
www.fourseasons.com

Four Seasons appoints 
new Spa Task Force Chair

The spa and wellness winners, presented  
by Claudia Winkleman, were: 

Destination Spa of the Year, Europe
Ayurveda Parkschlosschen; 
Bad Wildstein, Germany 

Hotel Spa of the Year, Europe
The Caudalie Vinothérapie Spa at The 
Yeatman, Portugal 

Day Spa of the Year, Europe
Urban Spa, Spain  

Destination Spa of the Year,  
Middle East
Talise Spa at Madinat Jumeirah, Dubai

Hotel Spa of the Year, Middle East
Shuiqi Spa and Fitness at Atlantis,  
the Palm, Dubai

Spa of the Year, Africa 
One & Only Spa, Cape Town, South Africa

Destination Spa of the Year, Asia  
and Australasia
Como Shambhala Estate, Bali

Hotel Spa of the Year, Asia  
& Australasia
The Oriental Spa at The Landmark 
Mandarin Oriental, Hong Kong

Destination Spa of the Year,  
North & South America
Lapinha Spa, Brazil

Hotel Spa of the Year, North  
& South America
Spa Montage, Laguna Beach, California

World Spa & Wellness Awards 
announces 2013 winners
UK: The second annual World Spa & Wellness Awards took place alongside The 
Professional Beauty Awards on 24 February, 2013 at the London Hilton on Park Lane. 

Ayurveda Parkschlosschen in 
Bad Wildstein, Germany won 

Destination Spa of the Year, Europe

Simon Casson
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UK: The privately-owned Congham Hall 
Hotel, King’s Lynn, has revealed the final 
phase of its £1.5m new spa development.

With consultancy from Lisa Knowles of  The 
Spa Set, the boutique Secret Garden Spa has 
moved to full service with the completion of its 
four new treatment rooms, to coincide with the 
April relaunch of the refurbished hotel. 

The spa is managed by Stephanie Bullman 
and has partnered Elemental Herbology and 
Spa Ritual for treatments, while therapists 
will also use produce from the nearby herb 
garden. Beauty Express supplied a variety of 
equipment from Living Earthcrafts, including 
the luxury brand’s Cloud 9 Treatment Chair. 
www.conghamhallhotel.co.uk

£1.5m new spa development is unveiled

The Spa Business 
Association 
(SpaBA) and 
British International 
Spa Association 
(BISA) have 
joined together to 
create a new UK 
organisation. 

The resulting 
association will be 

relaunched under the leadership of 
SpaBA’s Chairman Charlie Thompson, 
who said: “SpaBA members, and 
the industry as a whole, have been 
seeking a representative body to 
cover major priorities on education, 
a code of practice and better access 
to industry knowledge. SpaBA has 
workstreams focused on a code of 
practice and market intelligence while 
BISA is dedicated to education, so it 
made total sense to join forces.”

Thompson will be supported 
by BISA’s Berni Hawkins, who will 
become the new organisation’s 
Deputy Chairman. She added: “By 
matching our strengths with SpaBA’s 
priorities, we know the industry 
will be better represented at both 
national and international levels.”

The new association will relaunch 
under a new name in early April.

www.spabusinessassociation.co.uk

Berni Hawkins

spa ta lk

Italy: Marriott International is to open its first hotel 
and spa in Italy, in 2014, on the private island of Sacca 
Sessola, near Venice. 

The 266-bedroom JW Marriott Venice Resort & 
Spa, located a short boat ride away from Venice, will 
be operated under a management agreement with an 
affiliate of Aareal Bank AG. 

Designed by Matteo Thun & Partners of Milan, the 
resort will be located among the island’s olive groves 
and private gardens. With a strong focus on wellbeing, 
facilities will include a large spa, health club, and indoor, 

outdoor and rooftop swimming pools. 
President and Managing Director for Marriott 

International in Europe, Amy McPherson, said: 
“Introducing JW Marriott to Venice is an exciting time 
for the brand as Venice continues to be one of the 
most desirable destination in the world, famous for its 
stunning architecture, art and culture. We are delighted 
to offer our guests the distinctly unique setting of Sacca 
Sessola coupled with the elegance and intuitive service 
synonymous with the JW Marriott brand.” 
www.jwmarriott.com

JW Marriott to make Italian debut in 2014

Austria: Leading Austrian software supplier TAC has 
successfully harnessed Facebook as an additional sales 
channel for the Tamina Therme spa at the luxury 
Grand Resort Bad Ragaz, in Switzerland. 

Since December 2012, consumers have been able 
to book Tamina Therme treatments and purchase 
gift certificates via the resort’s website as well as the 
thermal spa’s Facebook page, created by TAC.  

Ronny Schieler, Systems Manager at the Grand 
Resort Bad Ragaz, said: “The sales figures generated 
since the Facebook app’s integration has proved that 
our investment was very worthwhile.”
www.taminatherme.ch    
www.reservationassistant.com

Facebook app boosts 
sales at Bad Ragaz



   @eurospamag
news

european spa |  www.europeanspamagazine.com

What’s happening in the world of spa? Share your appointments, announcements, launches and diary dates by contacting 
European Spa’s Editor Sarah Camilleri T: +44 (0) 115 950 4748 E: sarah.camilleri@spapublishing.com

32

UK: Two leading beauty and cosmetology organisations have 
teamed up to help improve the training standards for laser 
treatment professionals. 

The British Association of Beauty Therapy and Cosmetology 
(BABTAC) and The Confederation of International Beauty 
Therapy and Cosmetology (CIBTAC) are moving to introduce 
specific parameters within laser and IPL treatments to ensure 
good practice and safeguard both therapists and consumers. 

The latest BABTAC Corporate Taskforce discussion 
focused on laser and IPL and concluded that minimum 
standards should be set and introduced for BABTAC and 
CIBTAC members within the next three years. These 
standards focused on four core criteria; establishing an efficient 
and standardised treatment records system; continuous 
professional development; therapists attaining a minimum 
level of qualification to carry out laser/IPL treatments; and the 
introduction of an approved manufacturers and models register, 
which meets EU and UK guidelines where applicable.  
www.babtac.com  
www.cibtac.com

SpaMeeting
3-4 April, 2013
El Jadida, Morocco
SpaMeeting brings together European 
hospitality buyers and professional 
spa suppliers in an exclusive meetings 
forum across two days. 
www.spameeting.com

Natural and Organic Products Europe
7-8 April, 2013
London, UK
A leading trade event for the natural 
and organic sector, this event includes 
a Natural Beauty and Spa show as well 
as the Natural Food Show and Natural 
Living, which is focused on eco and 
sustainable living products. 
www.naturalproducts.co.uk

SPATEC Europe
24-27 April, 2013
Tenerife, Spain
A comprehensive two-day forum of 
face-to-face meetings for handpicked 
European spa decision-makers and a 
range of leading spa suppliers. 
www.spateceu.com

Forum HOTel&SPA
20 June, 2013 
Paris, France
This year’s Forum marks the sixth 
event, and it will take place at the Four 
Seasons Hotel George V in Paris. With 
a theme of ‘excellence’, there will be 
an increased number of conferences 
as well as the addition of workshops 
and think-tank sessions. There will also 
be the Black Diamond Award, which 
is given to the most innovative and 
outstanding personality within Europe’s 
spa management.
www.forumhotspa.com

SpaMeeting Paris
9-11 September, 2013
Paris, France
A leading European-focused exhibition 
of international spa companies which 
attracts the top spa experts to discuss 
the latest wellness trends and concepts. 
www.spameeting.com

100% Design
18-21 September, 2013
London, UK
Now entering its 19th year in 2013, this 
contemporary design event attracted 
more than 25,000 visitors last year 
and features a broad spectrum of 
new talent, fresh ideas and innovative 
design. 
www.100percentdesign.co.uk

European Spa’s selection of  
the year’s best industry events

France: Shangri-La Hotel, Paris has unveiled its new 
wellness retreat, including fitness facilities, a swimming 
pool with an outdoor terrace and a beauty treatment 
centre with an exclusive treatment menu by Carita. 

The vision of interior designer Pierre-Yves Rochon, a 
long-time collaborator of the Parisian hotel, the health 
club is located in what were originally the stables used 
by Prince Roland Bonaparte.

Created as a ‘hidden sanctuary’, the 500sqm 
wellness space has been designed in-keeping with 
the building’s classical French architecture and 
high, vaulted ceilings, with a serene colour palette 

comprising watery blues and celadon green. A wrap-
around mezzanine overlooking the pool offers access 
to large treatment rooms and the fitness area, while 
a trompe l’oeil sky motif on the ceiling is intended to 
extend an invitation for guests to slow down and relax.

General Manager Alain Borgers explained: “Our 
wish was to create a distinctive, relaxing getaway 
within the exceptional experience that Shangri-La 
offers. The space is the culmination of several years’ 
consideration and to find a haven dedicated to wellness, 
bathed in natural light, is a unique feature in Paris.”
www.shangri-la.com

Shangri-La Paris extends wellness facilities

BABTAC and CIBTAC to improve laser standards

diary da tes




